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between political party and instructions was not significant, F(2, _____) = .27, p = .76,  
MSE = .24, ηp

2
 = .01. The instructions had different effects on every political party.

There was a significant main effect for political party, F (2, 72) = 25.27, p < .001, MSE = .24, 
ηp

2  = ______. Overall, Democrats were more disturbed by income inequality than were 
Republicans, p = _______, d = _______ and Independents, p = _______, d = ________.

Finally, there was a significant main effect for instructions, F(2, 72) = 21.40, p < .001,
MSE =_______, ηp

2
 = .23. Overall, those who were attending to choices were significantly 

different from those who attended to “touches,” p = _______, d = ________.

STUDY 3

Now the political analysts want to use the information they learned about highlighting personal choice 
to create an effective political advertisement. They want to create an advertisement that will make a 
proposed tax cut for those making over $10 million a year more palatable to middle-class voters. In the 
advertisement, a well-known politician talks about all the positive personal choices successful busi-
nesspeople make every day and how these choices have positive results for their local communities. 
The analysts get a sample of 40 Independents and 40 Democrats and show the political ad to half of 
the people from each political party. Then all of the voters answer questions indicating how likely they 
are to support the proposed tax cut using a 7-point Likert scale with 1 indicating not at all likely and 
7 indicating extremely likely. The operatives create an “average support score” and run a two-way 
ANOVA and the SPSS output follows.

Descriptive Statistics

Dependent Variable:   Tax_support_score  

Party Video_Condition Mean Std. Deviation N

Democrat Watched Ad 2.2524 .50704 20

Did not watch Ad 2.4984 .73467 20

Total 2.3754 .63539 40

Independent Watched Ad 2.9290 .48704 20

Did not watch Ad 2.5650 .43653 20

Total 2.7470 .49231 40

Total Watched Ad 2.5907 .59849 40

Did not watch Ad 2.5317 .59743 40

Total 2.5612 .59490 80


